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Retailers
New Cra f t speop l e  Ju r i ed  i n t o  KCMP

The  Ken tucky  Cra f t  Marke t ing  P rog ram (KCMP)  r ecen t l y  accep ted  60

new  c ra f t speop le  f o r  pa r t i c ipa t i on  i n  t he  P rog ram a t  i t s  annua l  j u r y  s e s s i on .

The  2002  s e s s i on  was  conduc t ed  by  a  pane l  o f  i n - s t a t e  and  ou t - o f - s t a t e  c r a f t

p ro f e s s i ona l s .  A f t e r  success fu l  comple t i on  o f  a  p i l o t  men to r ing  p rog ram,  an

a d d i t i o n a l  1 3  c r a f t s p e o p l e  a r e  e x p e c t e d  t o  b e  i n c l u d e d ,  m a k i n g  a  t o t a l  o f  7 3

new  ju r i ed  pa r t i c ipan t s  i n  t he  P rog ram .  C ra f t s  i n  Ken tucky  con t i nue  t o  be  a

se r i ous  bus ine s s  f o r  t he  s t a t e  and  con t r i bu t e  an  economic  impac t  t o  t he  s t a t e

o f  nea r l y  $52 .5  m i l l i on  i n  s a l e s  each  yea r.

New members ,  Tony  She rman  and  Judy  Ting le  f r om Lou i sv i l l e  sa id ,

"The  P rog ram w i l l  add  a  new  d imens ion  t o  ou r  bus iness .  E igh t  yea r s  ago  we

we re  l o ok ing  a t  ou r  bus ines s  a s  a  hobby,  bu t  now  i t  ha s  become  a  f u l l - t ime  j ob .

P roduc ing  ou r  p r oduc t ,  t hen  ma rke t i ng  i t ,  and  f i na l l y  d i s t r i bu t i ng ,  a l l  have  t o

wo rk  in  a  ba l ance  t oge the r.  We  l ook  f o r wa rd  t o  u t i l i z i ng  wha t  t he  KCMP o f f e r s

in  t e rms  o f  t he  va r i ous  oppo r tun i t i e s  f o r  mov ing  ou r  merchand i se . "

A  c o m p l e t e  l i s t i n g  o f  a l l  j u r i e d  p a r t i c i p a n t s  ( i n c l u d i n g  t h o s e  a d d e d  i n

th i s  yea r ' s  ju ry )  can  be  ob ta ined  f r om the  P rog ram' s  webs i t e ,  www.kyc ra f t s . o rg

o r  by  ca l l i ng  888  KY CRAFT,  4801 .  Va l l o r i e  Hende r son ,  Spec i a l  P ro j ec t s

Coo rd ina t o r,  wo rks  c l o se l y  w i th  a l l  buye r s  t o  r e spond  t o  t he i r  spec i f i c

ques t i ons  o r  needs .  Her  e -ma i l  add res s  i s  Va l l o r i e .Hender son@mai l . s t a t e .ky.us .
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N e w  S t o r e s  A d d e d  f o r  K e n t u c k y

C o l l e c t i o n

The Kentucky Collection, an assortment of the state's crafts, foods, visual arts, books, and

music, will be adding the following stores to the list of stores that display and sell the Kentucky-

made products: Mulberry Junction (Madisonville); Mary Kinney Millinery (LaGrange); Kentucky

Dam Village State Resort Park (Gilbertsville); Lake Barkley State Resort Park (Cadiz); and Natural

Bridge State Resort Park (Slade). The total number of participating stores now stands at eleven.

The Collection stores will be listed in the 2003 Getaway Guide, produced by the Kentucky

Department of Travel.

The Collection had its first debut in 2001 at Uniquely Kentucky (Crescent Springs), The

Cozy Corner (Whitesburg), Hawley-Cooke Booksellers (Louisville)  and Lake Cumberland State

Resort Park (Jamestown). In May 2002, Diamond Caverns (Park City) and Barren River State

Resort Park (Lucas) were included. "We have been expanding our gift department,   and including

the Kentucky Collection has offered our customers a greater variety of wonderful gift options.

These unique Kentucky-made products are selling very well. We are also excited to promote local

and statewide artists and craftspeople," said Audrey Schuetze, co-owner of Hawley-Cooke Book-

sellers, Louisville.

"I am terribly excited, both for my business and the city of Madisonville. A lot of the

people in our store are gift buyers, especially from other parts of the country. I sell a lot of the

Kentucky Crafted products, and it's great to be able to display them all in one kiosk," said Val

Dreusicke, owner of Mulberry Junction.

For more information about the Kentucky Collection, please contact Nancy Atcher at

Nancy.Atcher@mail.state.ky.us, or 888/592-7238, ext. 4816.

Logo for Kentucky

Collection Wins

Design Award

The Kentucky Association of

Government Communicators

recently recognized Creative

Srevices, a division of the

Finance Cabinet, with the

Award of Excellence for the

Kentucky Collection Pilot

Program logo. The award

was presented during a

luncheon at Buffalo Trace

Distillery on August 20th.

Garry Redmon at Creative

Services  created  the

winning design. Congratu-

lations to Garry and all

involved!



Place Artwork Here

             Buye r s !

    You  Can  Ge t  I t  Made  In
             Ken tucky !

G o t  a n  i d e a  f o r  a  p r o d u c t  t h a t  y o u ’ d  l i k e
t o  have  made  t o  you r  cus t om des i gn  o r
spec i f i c a t i ons?   The  KCMP can  he lp
y o u !

Fo r  the  f i r s t  t ime  eve r,  p roduc t
deve l opmen t  g r an t s  a r e  ava i l ab l e  t o  t he
c r a f t  a n d  v i s u a l  a r t  e x h i b i t o r s  a t
Ken tucky  Cra f t ed :  The  Marke t  t o  wo rk
w i th  buye r s  t o  deve l op  a  p r oduc t .
Whi l e  t he  c r a f t spe r son  mus t  make  the
a p p l i c a t i o n ,  y o u ,  t h e  b u y e r,  c a n  b e  t h e
spa rk  f o r  t he  idea .  Examples  o f  p ro j ec t
e x p e n s e s  e l i g i b l e  f o r  s u p p o r t  i n c l u d e :
ma te r i a l  co s t s  and  t ime  a s soc i a t ed  w i th
p r o t o t y p e  d e s i g n  a n d  d e v e l o p m e n t  f o r
an  i den t i f i ed  ma rke t ;  pu rchase  o f
e q u i p m e n t  a s s o c i a t e d  w i t h  p r o d u c t ;  a n d
pro f e s s i ona l  de s i gn  a s s i s t ance
a s s o c i a t e d  w i t h  t h e  p r o d u c t
d e v e l o p m e n t ,  i n c l u d i n g  p a c k a g i n g  a n d
l a b e l i n g  c o s t s .  A p p l i c a t i o n s  w i l l  b e
accep ted  t h r oughou t  t he  yea r.  They  a r e
d u e  b y  t h e  f i r s t  o f  t h e  m o n t h  f o r  r e v i e w
d u r i n g  t h a t  m o n t h .  A p p l i c a t i o n s
r ece i ved  a f t e r  t he  f i r s t  w i l l  b e
cons ide red  t he  f o l l ow ing  mon th .You ’ l l
r ece ive  more  in f o  upon  r eg i s t r a t i on ,  o r
con tac t  Nancy  A tche r,  P roduc t
Deve lopmen t  Coo rd ina to r,  ex t .  4816 ,  f o r
more  de ta i l s .

S o a p We r k s
    A s  a  r e c e n t  r e c i p i e n t  o f  a  P r o d u c t  D e v e l o p m e n t  G r a n t  f r o m  t h e
Kentucky  Cra f t  Marke t ing  Program,  Ka thy  Werk ing  has  wha t  i t  t akes
t o  b e  a  " P h e n o m e n a l  Wom a n . "  G O  Wo m e n  ( G re a t e r  O p p o r t u n i t i e s
f o r  Wo m e n ) ,   a  n o n - p r o f i t  o r g a n i z a t i o n  t h a t  h e l p s  w o m e n  i n  C e n t r a l
a n d  E a s t e r n  K e n t u c k y  g a i n  t h e  n e c e s s a r y  s k i l l s  a n d  s e l f - e s t e e m  t o
g e t  b e t t e r  j o b s ,  h a s  c h o s e n  t o  p a r t n e r  w i t h  K a t h y  i n  t h e  m a r k e t i n g
e f f o r t s  o f  h e r  P h e n o m e n a l  Wo m a n  p r o d u c t  l i n e .  S o a p We r k s  w i l l  b e
t h e  p r i m a r y  m a r k e t i n g  a g e n t  f o r  t h e  p ro d u c t s ;  h o w e v e r,  G O  Wo m e n
wi l l  inc lude  the  product  l ine  in  i t s  fund-ra is ing  e f fo r t s .  A percentage
o f  t h e  p ro d u c t  l i n e  s a l e s  w i l l  b e n e f i t  G O  Wo m e n .  T h e  l i n e  i n c l u d e s
n a t u r a l  b a t h  a n d  b o d y  c a r e  p r o d u c t s  a n d  e n v i r o n m e n t a l l y  f r i e n d l y
candles ,  packaged in  a  hand painted gi f t  box,  bear ing the Phenomenal
Woman  l ogo .
       K a t h y  h a s  b e e n  o p e r a t i n g  S o a p We r k s  s i n c e  1 9 9 4 .  T h e  b u s i n e s s
has  s teadi ly  expanded s ince  tha t  t ime by  exhib i t ing  a t  approx imate ly
ten  re t a i l  shows  each  yea r  and  pursu ing  who lesa le  accoun t s  th rough
Kentucky Craf ted :  The Market  and  sa les  ca l ls .  Kathy  plans  to  expand
h e r  w h o l e s a l e  b u s i n e s s  t h r o u g h  a t t e n d a n c e  a t  n a t i o n a l  t r a d e  s h o w s
i n  2 0 0 3 .

CRAFTS  IN  FOCUS :

T h i s  o n e ' s  f o r  y o u !T h i s  o n e ' s  f o r  y o u !T h i s  o n e ' s  f o r  y o u !T h i s  o n e ' s  f o r  y o u !T h i s  o n e ' s  f o r  y o u !
Jus t  i n  ca se  you ' r e  wonde r ing  wha t  t h i s  pub l i ca t i on  i s  and  why  you  have  r ece i ved  i t . . . . . . . I t  i s  t he  p remie r

ed i t i on  o f  a  f r e e  pe r i od i ca l  de s i gned  spec i f i c a l l y  f o r  r e t a i l e r s  who  a r e  i nc luded  on  Ken tucky  C ra f t
Marke t i ng ' s  da t abase .  N e w s  J u s t  F o r  R e t a i l e r sN e w s  J u s t  F o r  R e t a i l e r sN e w s  J u s t  F o r  R e t a i l e r sN e w s  J u s t  F o r  R e t a i l e r sN e w s  J u s t  F o r  R e t a i l e r s  w i l l  be  d i s t r i bu t ed  qua r t e r l y  w i t h  t he  s ea sons .  Each  ed i t i on

wi l l  f ea tu re  pe r t inen t  i n f o rma t i on  on  new  KCMP prog rams  and  even t s ,  new  p roduc t s  f r om KCMP ju r i ed
pa r t i c ipan t s   and ,  y o uy o uy o uy o uy o u ,  succes fu l  r e t a i l e r s  o f  Ken tucky  p r oduc t s .  P l ea se  f e e l  f r e e  t o  con t ac t  Va l l o r i e

Henderson  a t  888-KY CRAFT,  ex t .  4811 ,  o r  by  e -ma i l ,  Va l l o r i e .Henderson@mai l . s t a t e .ky  us ,  w i th  any  f ea tu re
i d e a s  y o u  m i g h t  h a v e  f o r  t h i s  p u b l i c a t i o n  o r  i f  y o u  d o  n o t  w a n t  t o  r e c e i v e  f u t u r e  e d i t i o n s  o f  t h i s  p u b l i c a t i o n .
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Lorem ipsum dolor
sit amet,
consectetuer
adipiscing elit vel
sed diam nonummy
nibh euismod
tincidunt ut laoreet
dolore magna
aliquam erat nulla
molestie eu volutpat.

HOME FOR THEHOME FOR THEHOME FOR THEHOME FOR THEHOME FOR THE
HOLIDHOLIDHOLIDHOLIDHOLIDAAAAAYS.......YS.......YS.......YS.......YS.......

People are coming home for the
holidays. It's a popular phrase with
many meanings. This year, in
specialty retailing, it means selling
what makes people feel good.
People want to spend more time
at home with friends and family.
It's called cocooning.

Americans are looking back, going
retro, and looking for a traditional
Christmas, according to Richard
Adler, vice president of marketing
with Kurt S. Adler Inc., based in
New York City. Adler also noted
that people are turning to religion
and are very interested in
inspirational gifts. "People like
giving gifts of quality. They
recognize they are creating
memories," said Adler.

Christmas decorating is a uniquely
American phenomenon. No other
country, not even our closest
neighbor to the north, Canada,
goes in for the exuberant outdoor
decorating and gift giving that
Americans do. An estimated 15
million American families are
dedicated Christmas collectors
who tend to add to their collec-
tions every year.

It is equally important to recog-
nize how diverse America has
become. Hanukkah and Kwanzaa
items have equal selling power for
American retailers during the
months leading up to the
December holidays.
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-
J o s e p h i n e  R i c h a r d s o n  f e l l  i n  l o v e  w i t h  e a s t e r n  K e n t u c k y  a n d  i t s

c r a f t s  i n   t he  l a t e  s i x t i e s .  "My  husband  and  I  c ame  he re  i n  1969 , "  she  s a id ,
"and  r i gh t  away,  I  began  buy ing  and  s e l l i ng  such  r eg i ona l  i t ems  a s  f o l k  a r t ,
qu i l t s ,  and  books . "  She  d i s cove red  many  o f  t he  l o ca l  qu i l tmake r s  and  t he i r
exqu i s i t e  need lewo rk  when  she  wo rked  in  home  hea l th  ca re .  "Women  made
b e a u t i f u l  h a n d s e w n  q u i l t s  b u t  h a d  n o  p l a c e  t o  s e l l  t h e m ,  "  s a i d  J o s e p h i n e .

Tha t  p rob lem was  so l ved  when  Jo sph ine  opened  The  Cozy  Co rne r  i n
1973 .  The  Whi t e sbu rg ,  Ken tucky,  s t o r e  o f f e r s  a  l a r ge  va r i e t y  o f  l o ca l
c r a f t s ,  and  t he  v ib r an t  qu i l t s  a r e  s t i l l  t he  number  one  d r aw.  When  v i s i t i ng
the  s t o r e ,  i t  i s  e a sy  t o  s ee  why  i t  was  chosen  t o  be  one  o f  t he  t h r ee  o r i g i na l
p i l o t   l o ca t i on s  f o r  The  Ken tucky  Co l l e c t i on .  Examp le s  o f  Ken tucky ' s
f i ne s t  c r a f t s ,  r eco rd ings ,  books ,  and  f ood  p roduc t s  a r e  a r t f u l l y  d i sp l ayed
th roughou t  t he  s t o r e .  Whi l e  cus t omer s  mu l l  pu rchase  dec i s i ons ,   t hey  o f t en
h e a d  f o r  a n o t h e r  p a r t  o f  t h e  1 9 1 1  b u i l d i n g  t h a t  h o l d s  T h e  C o u r t h o u s e
Ca fe .  Eas t e rn  Ken tucky  t r ad i t i on  r e i gns  supreme  he re ,  t oo ,  w i th  en t r ees
made  f r om l oca l  p roduce ,  homemade  soups ,  and  desse r t s .  Each  day  the re
a r e  f i v e  spec i a l s  a t  l unch  and  d inne r,  and  t he  menu  ha s  v ege t a r i an
se l ec t i ons ,  a s  we l l .

The  bus ines s  i t s e l f  i s  ap t l y  named  a f t e r  i t s  own  co zy  co rne r  o f
ea s t e r n  Ken tucky,  f i l l ed  w i th  wa r mth  and  deco ra t ed  w i th  l o ca l  c r ea t i v i t y.
I f  y ou  happen  t o  be  i n  t he  a r ea ,  o r  wan t  t o  p l an  a  spec i a l  v i s i t ,  The  Cozy
Co rne r  i s  l o ca t ed  a t  104  No r th  Webb  Avenue  i n  down town  Whi t e sbu rg .
Hours  a re  10  a .m.  -  8 :30  p .m.  Monday  -  F r iday,  and  10 :00  a .m.  -  4 :00  p .m.  on
Sa tu rdays .


